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Mission

To attract visitors that 
increase revenues and 

promote the City of 
Alexandria and its assets



Organization

▪A 501 (c)(6) nonprofit

▪ A Membership based organization
• 380+ members, including restaurants, shops, hotels, attractions, etc.
• We assist our members with unique marketing opportunities, web and Visitor 
Guide promotion, sales leads, media coverage, etc.  

▪ Independent of city government, but with significant funding from general tax 
revenues

▪ Works in alignment with city government and economic development partners



Visit Alexandria Board of Governors

Representatives from the following categories:
▪ Hotel
▪ Retail
▪ Restaurant
▪ Association
▪ Attraction
▪ Historic Preservation
▪ City Manager’s Designee (currently Deputy City Manager Emily Baker)
▪ Mayor’s Designee (currently Vice Mayor Elizabeth Bennett-Parker)
▪ Citizen At-Large





Economic Impact of Visitors (50+ miles)

$881 million 
in Visitor Spending

6,595 
Jobs

$28.6 million 
in Local Tax Receipts*

Source: 2019 Economic Impact of Domestic Travel on Virginia and Localities, Virginia 
Tourism Corporation. 
*Data is based on macroeconomic modeling and provides an estimate of receipts, not an 
accounting of actual taxes and receipts.



Source: 2016 Visa credit card sales, meals, and lodging transaction data, VisaVue

Non-Residents Pay 71% of Consumption Taxes





FY 2020: Two Years in One



Hotel Occupancy FY19 vs. FY20
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Hotel Occupancy

Actual FY20 Occupancy: 55.7%

Source: STR; Fiscal years run July to June
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Visit Alexandria FY20 By the Numbers
VisitAlexandriaVA.com

2.10 million visits per year

Social Media
155,000 followers

Meetings and Sales
$42.1 million in meetings leads

Public Relations
1,052 total media stories generated

Visitor Center (closed March 16-June 10, 2020)
51,600 guests served

Fiscal Year = July to June



#3 Best Small City

3. Alexandria, VA



Generated Press Coverage



Accolades :30

Watch the 30 second video here.

https://www.youtube.com/watch?v=od3hWef6pmI


March 16: ALX at Home Launches



ALX at Home



ALX At Home By the Numbers

• 4.9 million paid marketing 
impressions 

• 117 press hits 

• 247,000 pageviews on ALX at Home 
landing pages

• 116,000 pageviews on member offer 
listings



• In partnership with the Alexandria Health 
Department

• Commitment to going above and beyond
• 400+ businesses participating











Black Lives Matter: Equity & Inclusion







Only in ALX :15

Watch the 15 second video here.

https://www.youtube.com/watch?v=519v4xWYqyU




Meetings Shift to Regional Focus



80,000+ page views





Flex Getaway Package

44,000+ page views



“Stay in the Moment” Campaign



Click here for the Stay in the Moment - Family :15 video ad

https://youtu.be/TfgijPcKje4


Drive Market Advertising Emphasis

• 3-hour radius 
(Virginia, Maryland, Washington, DC, Delaware, and 
Pennsylvania)

• Expand outward as conditions improve

• Ad spend ramps up in spring

Message:
#3 Best Small City in U.S.
Close, distinctive getaway 

Historic character
Value
Safety

Flexibility



Source: US Travel

Travel Recovery Outlook





Follow Us on Social Media



VisitAlexandriaVA.com | #visitALX

Thank you.


