Q&Z, Inc.

1.0 Letter

March 26, 2008

Tom Culpepper, Department of Transportation and Environmental Services

c/o Alexandria Hack Office

133 S. Quaker Lane

Alexandria, VA

Dear Mr. Culpepper,
We are proud to submit the attached application from Alexandria Silver Cab Co. Inc. for a
certificate of public necessity and convenience to operate a taxicab company in the City of
Alexandria. We will be able to better serve consumers in the City of Alexandria.

We look forward to working with you to further explain our application conceming the
application.

1) We are submitting our approvals from the SCC.
2) Under financing there are $40,000. Self- financing for a portion of the start-up capital.
3) Upon approval of our application we intend to share space and dispatch system.

4) With V.I.P cab co. at 85 S. Bragg St, suite 502 Alex, VA 22312. We will keep you
informed if there is any changes to our plan.

Thank you in advance for you consideration of our request.

Sipcgrely,
WW‘ W—W

President, Abdul Q. Nassir
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Application for Cerﬂﬂca}é’ef'—
Public Convenience and Necessity

Applicant
Name: & IZ I . Finance Dept Use Only

Business Address: 85 S Braqq S-t # 501
A‘eXafr\Ar\cL VA 223\

Type of Business Organization (corporation, c00peratuve etc.). (_orpora:h oY)

Proposed Trade Name: H‘exaﬂdy i ct S ‘Ver Ca.b C_o
Phone Number: 202~ 333 ~ fl30 Facsimile Number: 03 -333-5§Ko
Registered Agent or Legal Representative

Name: Abc\ul A, /\/la.ssir
Business Address: ¥5 & Bra,qq <t # 502

Alexamdric” NA 22312
Phone Number: 2673 = 333 — éllo Facsimile Number:. Zo3 - 332 -5 S0

Submission Requirements

Applications must be submitted on or before May 1 of each year for certificate to be approved and
applicant to be eligible to participate in the annual review of taxicab industry and the associated
owner affiliation transfer process specified in the Code of the City of Alexandria, Section 9-12-30

000
[] Submit $§-,699 application fee to City of Alexandria Finance Department.

[] Submitfingerprints of applicant, president and officers of corporation or initial directors of cooperative
board, as appropriate, to Hack Inspector's Office.

(] submit application with required attachments (see back of sheet) to Hack Inspector's Office.

It is unfawful for any person to make a false or misleading statement in connection with this application
and the making of any false or misleading statement shall be grounds for denial of the application or
subsequent revocation of a certificate, and for criminal prosecution.

The undersigned hereby requests approval of the requested certificate and certifies that the information
provided in support of this application is true and accurate. \\\! Wiy, /
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$
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Application Review Process et

Applications will be reviewed in accordance with the Code of the City of Alexandria, Section 9-12-25.

Applicant will be notified of any incomplete application materials within two weeks of submission. The
completed application will be posted for public review and comment, and reviewed by city staff. Applicant

will be notified of any clarifications and/or additional information that may be required during this review. Not
less than 30 days after receipt of completed application, the application and associated staff recommendation
will be presented to theTraffic and Parking Board for public hearing and consideration of its recommendation to
to the City Manager. Applicant will be notified in advance of the time and place of the Board hearing, and

will be subsequently informed of the City Manager's final decision.

CPCN Application
January 1, 2006

Notary Public
Alexandria, Virgini




Appilication for Certificate of Public Convenience and Necessity

The following attachments are required as part of an application for a certificate of public convenience
and necessity. Applicant will be notified of any additional information that may be required by the city

manager based on the specific circumstances of this application and consideration thereof.

Attachment 1: Statement of Justification.

Applicant's statement of the public convenience and necessity requiring operation of the proposed
new taxicab company and issuance of any additional taxicab authorizations that are requested.

Attachment 2: Applicant Information =
Provide the following information regarding the applicant: ,

A. Description of applicant's business organization and certified copieys of applicable certificates
of registration and related documents.

B. Disclosure of any ownership or financial interests in any-taxicab business holding a certificate
of public convenience and necessity issued by the City of Alexandria or similar authorization by
any other regulating jurisdiction. Absent any such interests, provide statement so certifying.

C. Description of the applicant's specific experience in the transportation of passengers for hire
and the management of a business engaged therein. '

D. Disclosure and brief description of any conviction, plea of guilty or nolo contendere of (1) the
applicant, or (2) if the applicant is a corporation, any officer of the corporation, or (3) if the

- applicant is a cooperative, any of the initial directors or founding members of the cooperative,
arising out of any violation of a federal, state or municipal law. Absent any such convictions
or pleas, providestatement so certifying .

Attachment 3: Taxicab Service Plan
A description of the taxicab services that will be provided in the City of Alexandria by the proposed
new taxicab company. This description must at minimum include the following:
A. The maxiumum number and source (new authorizations and/or owner transfers) of taxicabs
to be initially affiliated with the company and the ownership of the taxicab vehicles.
B. The proposed taxicab company's color scheme, insignia and cruising light design,
C. Description of the communications and dispatch systems to be used with specific reference
to the applicant's plan to provide adequate dispatch service to the public.
D. Description of the type(s) of service to be provided, including the geographic area in the city
to be served.

Attachment 4: Business Plan
Evidence of the financial status, qualifications and responsibility of the applicant, and the probable
permanance and quality of the proposed taxicab service. Include at minimum the following:
A. Estimate of initial capitalization costs and source(s) of initial capital, including written evidence
of any debt arrangements or other external sources of initial capital.
B. Three-year cash flow projection and sources of working capital, including written evidence of
commitments by any external sources.

Attachment 5: Additional Information
Any additional information the applicant wishes to provide in support of this application.

CPCN Appilication
January 1, 2006
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Attachment 1

Statement of Justification
Q& Z,Inc.

Q & Z., Inc (Alexandria Silver Cab Company) requests a certificate of public necessity and
Convenience in order to operate a new taxicab company in Alexandria

A new co is needed because,

Some of the cab co. will be closed for not meeting the city requirements. We are going to

recruit their drivers.
A new company promotes competition to the industry and the result provides better service

to the public.
Some of the companies don’t follow the taxi ordinance, and as a result have a poor system
of dispatch service for their drivers and customers.

We are going to use the latest technology to provide outstanding dispatch service e to the
residents and business based in Alexandria.

We are going to request at least 40 cabs to comply with the taxi code. Forty is the smallest
size company permitted to operate in the city. If we wait for the open movement time it is
going to prevent us to operate in timely manner and affects our financing.

In order to provide a high quality; competitive alternative to the current companies we need
to start with at least 60 cabs. By having 60 cabs we project our stand dues to be
competitive with the smaller companies that provide limited dispatch service.

Sixty cabs when distributed evenly over the course of a year, there will be enough cabs
available each hour to ensure providing a high quality of service.



Attachment 2B

Disclosure of Ownership of Taxicab Business

I have no ownership in taxicab business in Alexandria or any other regulating jurisdiction.

I am a taxicab owner- operator currently affiliated with a company authorized to operate in
Alexandria.




Attachment 2C

Statement of Specific Experience

The applicant has over 20 years of experience operating cab in the City of Alexandria and
Washington metropolitan area.

The applicant has assisted with management in Taxicab Company operated in Alexandria.
He also has experience in business ownership by operating and managing his own business
in the past. In addition he knows different languages and worked as accountant for five
years in the past.



To Whom It May Concern: March 24, 2008

This is to say that I, Abdul Nassir am the President of Q&Z Inc. we will be doing
business as Alexandria Silver Cab Company in Alexandria, Va. My wife and I are the
only shareholders of this company.

We will be sharing the dispatch office with Alexandria VIP Cab Company at their
location at 85 S. Bragg Street Suite 502 Alexandria, VA. 22312. Alexandria Silver Cab
will also be sharing VIP Radio system. Alexandria VIP and its owners and the
shareholders have no interest or ownership to our company and Alexandria Silver Cab
Company.

Sincerely,

Abdul 7N assir p

Sworn Before me this 2¢/ d"‘ﬁ, , dayof M QG r CA
My Commission expires on L‘/,/ :f,o/ /c';/')g % in Alexandria, Virginia.

Signed 222, L g

(Notary Public)




Attachment 2D
Explanation of Convictions

Other than traffic violations, there are no convictions to report.




Attachment 3
Taxicab Service Plan

A) In its first year, Silver Cab Company will have 60 to 80 cabs. This will come from
the total of new authorizations and owner transfers. Since there are few companies who are
not meeting the requirements of the city are at risk of closing. As a result, our corporation
is seeking newly authorizations and anticipating more owner transfers. Many owner-
operators in Alexandria show interest to join the corporation.

If Silver Cab Co. recruits more than required number of taxicabs, it will work together with
the City to find out a solution on how to return the new authorizations back to the City.

B) The color of the entire taxicabs for Alexandria Silver Cab Company will be silver
with black lettering. The dome light will be white with black lettering as well. The meter
will be Centrodyne.

) Communication and dispatch system will be as followed:
Order taking

2-way radio dispatch

full reports on all activities

GPS system

Credit card machines

Next-day funding for credit card processing

Motorola phones

OO0 0O0O0O0O0

D) Silver Cab Company will provide transportation to the entire City of Alexandria as
well as Reagan National Airport .The main service of the business will be providing
transportation to the public, including those who are physically impaired, seniors, students,
and businesses. Specialized pick-up and drop-off services will be provided by the business
if requested. Because the City of Alexandria attracts visitors for its historical region, we
will provide two-way transportation for the visitor from the National Harbor.




StATE CORPORATION COMMISSION

Richmond, March 14, 2008

This is to certify that the certificate of incorporation of

0 &Z Inc.

was this day issued and admitted to record in this office and that
the said corporation is authorized to transact its business subject
to all Virginia laws applicable to the corporation and its business.
Tffective date: March 14, 2008

State Corporation Commission
Attest:

Clerk of the Commi‘f's‘zbn

CIS0363



Q&Z, Inc.

5.0 Executive Summary

Q & Z, Inc. is a taxi cab company providing transportation service for local residents of
Alexandria, Virginia serving with top quality transportation services using late model taxi cabs.
The company has been formed as a Virginia corporation with Abdul Q. Nassir as the sole owner.
In order for the company to be successful, the business must fully leverage the experience and
insight of their management team of Abdul Q. Nassir. Abdul is a twenty year veteran of the
transportation industry.

Highlights

$270,000
$240,000
$210,000-
$180,000-

. Sales

B Gross Margin

$150,000
$120,000-
$90,000
$60,000 -
$30,000
$0 -
($30,000) -

I NetProfit

5.1 Objectives

The company's goal in the next year is to pursue an aggressive marketing campaign and from
that, penetrate at least 65% of the market share. The company's goal in the next two to five
years is be the top rated ground transportation company in Alexandria, Virginia by continuously
monitoring, evaluating, and following up on customer call-ins. Key components of Q & Z, Inc's.
initial strategy can be summarized as follows, the company is currently working to establish and
develop a working relationship with Q & z, Inc. This will enable Q & Z, Inc. to lock into the many
services that they offer including, but not limited to:

e Managerial

¢ Call center and customer service efficiency
e Management consulting

¢ Technology consulting

* Product management

e Continuous improvement

Page 4



Q&Z, Inc.

5.2 Mission

The mission of Q & Z, Inc. is to provide reliable, timely, and safe cab services by using complete
state of the art equipment along with computer aided dispatch.

5.3 Keys to Success
The keys to success in achieving our goals are:
» Managing finances to carry through profitability within the first years of operation

¢ Controlling costs at all times without exception
« Instituting management controls to ensure proper functioning of daily operations

6.0 Company Summary

Q & Z, Inc. is a start-up business located in Alexandria, Virginia providing the upmost service in
transportation to the residents of Alexandria, Virginia. Abdul Q. Nassir will be managing and
operating Q & Z, Inc. Alexandria Silver Cab Company will be apart of Q & Z, Inc. with a unique
exterior color. Alexandria Silver Cab Company will provide customers silver cabs with the state of
the art equipment.

6.1 Company Ownership
Abdul Q. Nassir is the sole owner of Q & Z, Inc. in the state of Virginia.
6.1.1 Start-up Summary

The following table and chart show the start-up costs for Q & Z Inc.
Table: Start-up

Start-up

Requirements

Start-up Expenses

Payroll $6,000
Rent $1,500
Utilities $500
Othet $5,000
Total Start-up Expenses $13,000

Start-up Assets

Cash Required $0
Other Current Assets $0
Long-term Assets $0
Total Assets $0
Total Requirements $13,000
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Q&Z Inc.

Start-up

$40,000
$36,000
$32,000 -
$28,000
$24,000
$20,000
$16,000
$12,000
$8,000 -
$4,000 -
$0

Aséets hvestment Loans

Expénses

7.0 Services
Q & Z, Inc. provides taxi services, utilizing computer dispatch to assist with timely pick up and
quality customer care. The software and hardware systems used by Q & Z, Inc. provides
customers convenience by allowing them to use credit and debit cards for the services we
provide.

8.0 Market Analysis Summary
Q & Z, Inc. will provide transportation of passengers include seniors, students and physically
challenged people in Alexandria, Virginia. In addition, we will also provide a messenger and other
specialized pick up and drop off services as the demand increases.

8.1 Market Segmentation

The market segmentation data is presented in the chart and table below for Q&2Z, Inc.

Table: Market Analysis

Market Analysis

2008 2009 2010 2011 2012
Potential Customers Growth CAGR
Residents of Alexandria City, 2% 136,974 139,713 142,507 145,357 148,264 2.00%
Virginia
Reagan National Airport 0% 1 1 1 1 1 0.00%
Total 2.00% 136,975 139,714 142,508 145,358 148,265 2.00%
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Q&Z, Inc.

Market Analysis (Pie)

B Residents of Alexandria City, Vir
B Reagan National Airport

8.2 Target Market Segment Strategy

The target market for Q & Z, Inc. are the residents of Alexandria, Virginia. Referral marketing is
the key type of marketing strategy utilized. Maintaining and further enhancing its reputation in
the community is crucial to gaining additional market share of this target market.
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Q&Z Inc.

8.3 Service Business Analysis

In 1990, U.S. consumers spent an estimated $3.17 billion on taxis. That year, approximately
32,600 were employed in the industry as owners, managers, drivers, dispatchers, or mechanics.
Since the mid- 1970's, when a trend toward independent contracting among drivers developed,
three out of every four drivers became independent contractors licensed through, and renting
their vehicles from, the taxi companies. Overall, the U.S. taxi industry consisted of 205,300
vehicles in 1993. Of these, 170,800 were licensed taxis and 16,600 were hired cars, also referred
to as executive sedans or liveries. The remainder was minibuses or vans, many of which were
wheelchair-accessible for transporting the elderly and disabled.

Organization and Structure

Most taxi companies followed a similar organizational pattern. Managers, sometimes the company
owners' ran the business, hired drivers, and performed other administrative duties. Dispatchers
took calls and assigned cabs to passenger locations. The position of dispatcher once
represented a promotion awarded to experienced cab drivers, whose familiarity with the city best
qualified them for the job. However, the increase in computer-based dispatching in the early
1990's prompted cab companies to favor computer skills over specialized knowledge of local
geography when filing the dispatcher position. Regulation of the U.S. taxi industry varied from
city to city. While almost all cities had some form of licensing requirements, larger urban areas
had the strictest regulations. San Francisco regulations focused on fares charged to customers,
with rates assigned to designated zones of the city.

Current Conditions

In 1998, 6,342 taxi fleets, consisting of 144,000 cars, were operating in the United States. On a
national level, in the early 1990's, taxi's made approximately 2 billion passenger trips a year. Most
taxi fleets were small, family-owned businesses or individual partnerships; only 5% were
corporations. Almost all operated within a single municipality, and more than half of all taxi
companies had fewer than 10 vehicles. In rural areas, companies tended to be extremely small,
with 1 to 3 cars available for customers. In cities of 100,000 people, the average fleet size was
20 cars. In urban centers of 200,000 or more people, cab companies retained hundreds of cars
and carried more passengers than the multitude of smaller companies combined.

Research and Technology

Although the taxi cab industry was not regarded as demanding in a high degree of technology,
several innovations have changed the way businesses operate. Computerized dispatching--in
which cabs were tracked by computer and dispatch instructions appeared only to the cab
assigned to a call--allowed more efficient assignment of cabs to passengers. Computerization
also helped remedy the problem of "fare stealing," in which one driver intercepts a message
meant for another and picks up the first driver's fare. Another development likely to change the
industry's focus involved its use of certain radio frequencies. In the late 1980’s and early 1990's,
with investment in cellular and digital communications skyrocketing, taxi cab companies found
themselves in possession of a valuable asset in the form of the broadcast frequencies granted
them by the Federal Communications Commission. During this time, the FCC, allowing them only
two frequencies in any one area, heavily restricted the cellular telephone industry's use of the
airwaves. By the mid-1990's, some cab-related services, such as New Jersey's dispatcher Fleet
Call, were in a strong position to become players in the burgeoning telecommunications industry.

Industry Leaders
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Q&Z, Inc.

Due to increasing decentralization in the industry, few national taxi corporations were in
operation in the early 1990's. A few companies, however, many of which were owned by larger
holding corporations, had operations that reached beyond the local. Figure 1 shows the industry
leaders in the San Francisco area and their share of the market.

8.3.1 Competition and Buying Patterns

Q & Z, Inc. requests CPNC due to competition, better service for the general public and
accommodate cab drivers. Therefore, some cab companies will be closed for not meeting the city
requirements. Furthermore, Q & Z strives on using the latest technology to provide outstanding
dispatch service to the residents and businesses based in Alexandra.

In addition, Q & Z, Inc. has requested 40 cabs to comply with the taxi code and we intend to
recruit some drivers from other companies.

9.0 Strategy and Implementation Summary

The sales and marketing strategy is to move as quickly as possible into the three designated
market segments (Seniors, Students, and physically challenged people) that represent excellent
growth potential. It has been shown that these market areas are presently not being actively
pursued by the competition.

The marketing thrust will consist of direct contact to the responsible person at selected private
establishments, and the creation and distribution of color brochures to Inns, Bed and Breakfasts,
Assisted Living and Retirement Communities, and direct mailing to new high worth individuals
using the resources of a list company.

9.1 Competitive Edge

The major competitive edge that Q & Z, Inc. will emphasize is the high quality of customer
service. The company will differentiate itself through the courteousness and excellent people
skills of the dispatchers and drivers, on time pickups and drop off's, and drivers who are highly
knowledgeable of the local area. These efforts will generate good word of mouth among the
targeted customer group. As the company grows, special efforts will be devoted to the customer
service training of the new employees.
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Q&Z, Inc.

9.2 Marketing Strategy
Our marketing strategy is the key to our success:

» Emphasize our name and unique services and environment through radio advertisements in
our local area.

¢ Focus on the convenience of our location.

* Build community relationships through unique and quality service.

* Distributing flyers near college campuses and near-by businesses.

e Word-of-mouth.

Q & Z, Inc. markets its products and services as solutions to transportation needs in the city of
Alexandria. Other target markets include customers in the low to mid income range. Direct
mailings and television advertising will be the company's main marketing channels. These

channels ensure that target customers are reached repeatedly and effectively. The company will
monitor its market position through constant tracking by Value Pack and TCI Media, Inc.

9.3 Sales Strategy

Q & Z, Inc. will make a significant profit through the excellent customer service. Furthermore,
the company will see profit within the first year due to beneficial word- of-mouth advertising. The
company expects to double it's clientele every six months, for the first 18 months.

9.3.1 Sales Forecasl

The following information presents the sales forecast for Q & Z, Inc.

Sales by Year

$270,000
$240,000
$210,000-

$180,000-

53 Projected revenue from cabs
$150,000

. Other
$120,000
$90,000-
$60,000°

$30,000

$0

FY 2009 FY 2010 FY 2011
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Q&Z, Inc.

Table: Sales Forecast

Sales Forecast

FY 20098 FY 2010 FY 2011
Unit Sales
Projected revenue from cabs 600 960 1,200
Othet 0 0 0
Total Unit Sales 600 960 1,200
Unit Prices FY 2009 FY 2010 FY 2011
Projected revenue from cabs $220.00 $220.00 $220.00
Othes $0.00 $0.00 $0.00
Sales
Projected revenue from cabs $132,000 $211,200 $264,000
Othet $0 $0 $0
Total Sales $132,000 $211,200 $264,000
Direct Unit Costs FY 2009 FY 2010 FY 2011
Projected revenue from cabs $0.00 $0.00 $0.00
Other $0.00 $0.00 $0.00
Direct Cost of Sales
Projected revenue from cabs $0 $0 $0
Othet $0 $0 30
Subtotal Direct Cost of Sales $0 $0 $0

$14,000

$12,000

$10,000
$8,000 -
$6,000 -
$4,000-
$2,000 -

$0

Sales Monthly

R Projected revenue from cabs

. Other
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Q&Z, Inc.

10.0 Management Summary

The company's management philosophy is based on responsibility and mutual respect. Q & Z,
Inc. has an environment and structure that encourages productivity and respect for customers

and fellow employees.

Abdul Q. Nassir will be managing and operating Q & Z, Inc. from previous knowiedge in this
specific industry. Abdul Q. Nassir has been a taxi driver for almost 20 years and has operated
taxi cabs in the Washington Metropolitan area.

In addition, all personnel employed by Q & Z Inc. do not have any convictions or any criminal

background.

10.1 Personnel Plan

The following is a breakdown of all the personnel at Q & Z, Inc.

Table: Personnel

Personnel Plan

FY 2009 FY 2010 FY 2011
Employee 1 $18,000 $18,000 $18,000
Employee 2 $18,000 $18,000 $18,000
Employee 3 $18,000 $18,000 $18,000
Employee 4 $18,000 $18,000 $18,000
Total People 1500 1500 1500
Total Payroll $72,000 $72,000 $72,000

11.0 Financial Plan

The business of Taxi Cab Company does not require substantial outlays for inventory and

virtually all sales are on a cash basis, so increases in sales will not be accompanied by initial

cash-flow deficits.

11.1 Start-up Funding

Q & Z, Inc. start-up costs are detailed above, in the Start-up Table. The following table shows

how these start-up costs will be funded by owner and investor capital.
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Q&Z Inc.

Table: Start-up Funding

Start-up Funding

Start-up Expensesto Fund $13,000
Start-up Assets to Fund $0
Total Funding Required $13,000
Assets

Non-cash Assets from Start-up $0
Cash Requirements from Start-up $0
Additional Cash Raised $27,000
Cash Balance on Starting Date $27,000
Total Assets $27,000
Liabilities and Capital

Liabilities

Curment Borrowing $0
Long-term Liabilities $0
Accounts Payable (Outstanding Bills] $0
Other Cumrent Liabilities (interest-free) $0
Total Liabilities $0
Capital

Planned Investment

Owner $40,000
Investor $0
Additional Investment Requirement $0
Total Planned Investment $40,000
Loss at Start-up (Start-up Expenses) ($13,000)
Total Capital $27,000
Total Capital and Liabilities $27,000
Total Funding $40,000

11.2 Projected Balance Sheet

The balance sheet is quite solid. We do not project any real trouble meeting our debt
obligations--as long as we can achieve our specific objectives.
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Q&Z, Inc.

Table: Balance Sheet

Pro Forma Balance Sheet

FY 2009 FY 2010 FY 2011
Assets
Current Assets
Cash ($8,365, $27,285 $115,565
Other Current Assets $0 $0 $0
Total Cument Assets ($8,365) $27,285 $115,565
Long-term Assets
Long-tem Assets $0 $0 $0
Accumulated Depreciation $0 $0 $0
Total Long-temn Assets $0 $0 $0
Total Assets ($8,365, $27,285 $115,565
Liabilities and Capital FY 2009 FY 2010 FY 2011
Curment Liabilities
Accounts Payable $8,355 $8,525 $8,525
Current Bommowing $0 $0 $0
Other Current Liabilities $0 $0 $0
Subtotal Cumrent Liabilities $8,355 $8,525 $8,525
Long-term Liabilities $0 $0 $0
Total Liabilities $8,355 $8,525 $8,525
Paid-in Capital $40,000 $40,000 $40,000
Retained Eamings ($13,000! ($56,720, ($21,240)
Eamings ($43,720) $35,480 $88,280
Total Capital ($16,720; $18,760 $107,040
Total Liabilities and Capital ($8,365, $27,285 $115,565
Net Worth ($16,720} $18,760 $107,040

11.2.1 Projected Profit and Loss

As the Profit and Loss table shows, the company expects to continue its steady growth in
profitability over the next three years of operations.
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Q&Z, Inc.

Profit Yearly

$100,000
$80,000
$60,000
$40,000
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Q&Z, Inc.

Gross Margin Yearly

$270,000
$240,000
$210,000
$180,000
$150,000
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11.2.1.1 Projected Cash Flow

The mission of Q & Z, Inc. is to provide reliable, timely, and safe cab services by using complete
state of the art equipment along with computer aided dispatch.

Page 16



| ebed

000'9$ 000'9% 000'9$ 000'9$ 000'9% 000'9$ 000'9$ 000'9$ 000'9% 000'9$ 000'9$ 000'0$ Houke ejo)
0061 00§t 0051 0051 0061 00§41 0051 0061 005t 0054 0051 0051 sjdoad |ejo
005'1$ 005'L$ 005'}$ 005'1$ 005'1$ 005'1$ 005'13 005'1$ 005'1$ 005'1$ 00518 005'+$ %0 v avAoidug
00G'1$ 005'L$ 005'1$ 00514 005'1$ 005'L$ 005°4$ 005'1$ 005'1$ 005'1$ 005'1$ 005'1$ %0 £ sakojdug
005'L$ 006'1$ 005'1$ 005'1$ 00513 005'1$ 005'L$ 005'1$ 005'1$ 005'1$ 005'1$ 005'1$ %0 Z eshojdu3
0051 0051 005'1$ 005'L$ 005'1$ 005'1$ 005'1$ 006'1$ 005'1$ 005'1$ 005'1$ 005'18 %0 | 89hodug
180 ge4 uep Je( AON 190 deg By |np unp [CT] idy

ueld jouuosiag

[suuosiad :a|qe |

xipuaddy




Z abeg

lozrory)  (11z618)  lecg'st)  (06E218)  (Zr60rs)  (c0828) (o99'e$) (218 129'e$ 0.t'6$ eLESLS 181128 000'22$ YHOM I8N
(59¢'8$) (126'98) (8Lv's$) (5e0'p$) (165°2¢) 25018 5697 6£€'8$ 786'41$ §e8'LLS 699'c2$ 215628 000228 {ende) pue seqiqery jejo
lozz'ors)  (1z618)  (eew'sld)  (06€218)  (v6018) (€08 28) (099'c$) (L18) 179°¢$ 0.7'6% €IE'GIS 151128 000'22% |Eende) {ejo)
(ozL'evs)  (izzvs)  (ees'ors)  (06e6e8)  (1v6169) (0L PES) (099058 (tioes)  (es'ezd)  (065718) (289 148)  (cpesy) 0% sBulwes
(oooets)  (oo0'tis)  (ooco'es$)  (00O'EMS)  (o00’tl$)  (000'€i)  (000'ELd) fooo'ers)  (ooo'cl$)  (000'cld)  (000°'6k$)  (000'cld)  (00O'SLS) sbujuseg peurgrey
000°0v$ 000°0%$ 000'0%$ 000°0v$ 000°0v$ 000'0%$ 000°07$ 000'0v$ 000'07$ 000'0%$ 000'0v$ 000'07%$ 000'0%$ {exde) u-pred
55¢'9% §5¢'8% 55£'9% 55€'8% 55¢'9% 55698 §6¢'88 66E'8% 55¢'88 55698 56¢'83 §6E'8$ 0% sapiliger jmo).
0% 0$ 0% 0% 03 0% 0% 0% 0% 0% 0% 0% 0$ saniuqeriug-buol
§5¢'8% 55¢'88 55¢'88$ 56e'88 55¢'88 §5¢9% 5693 66eg8 55¢'9% §5E'8$ §5¢'8% 56€'88 0% SeqiligeIIueLng [Baqng
0% 0% 0% 0% 0% 0% 0% 0% 0% 0% 0% 0% 0% SOliliqeI3uaLNg Jel0
0% 0% 0% 0% 0% 0% 0% 03 0% 0% 0% 0% 0% Bumoilogiuaung
55¢'8% 56898 56¢'9% §6¢'9$ §5£'88 55¢'8% 56¢'9% 65E'8$ 56¢'98 55€'9$ 65¢°9% 55688 0$ siqeded sunosoy
sagiiqer]jusung
= qe4 uer J8Q AON <] deg By e unp fen idy fendeq pue saqiiqer
(g9e'88) (126'9%) (8Lv'5$) (5€0'y$) (165'28) 260'1$ §69'v 6£€'8 286118 528'218 699'€Z$ 215628 000'£2$ sjessy (g0
0% 0% 0$ 0% 0% 03 0% 0% 0% 0% 0$ 0% 0% sjessy uug-buo |gog
0% 0% 0$ 0% 03 0% 0% 0% 03 0% 0$ 0% 0$ uogeRaIdaq paje|nLnocy
0% 0% 0% 0% 0% 0% 0% 08 0% 0% 0% 0% 0% essy wia)-buoy
jessy wial-5uo7
(59¢'8$) (1z6'98) (81t'5$) (5e0'v$) (1652%) 26018 569'v$ 6£€'9% 286118 52818 699'€Z$ z15'62% 000'228 Sjessy JusLIng (gjo)
0% 0$ 0% 0$ 0% 0% 0% 0% 0% 0% 0$ 0% 0% 3jessy Jusung 8o
(s9e'88) (126'9$) (8L¢'s$) (5e0'v$) (165°28) 250'1$ §69'v$ 6£€'8% 786'}1$ 528418 699'€2¢ 715628 000°22$ ysep
5)8sSy JuaLny
seouejeg bupieg sjessy

Ji= ] gs4 uep 290 KON 00 dag Bmy \ne unp Aew 1dy

198Ug BIUE(RY BLIOS Old

198ys aoueleq :8|qe |

xipuaddy




¢ ebeyd

"dUL Z 3 O 404 53502 dn-e3s BY3 Moys Ueyd pue s|qey Buimoljo) ay L

Arewwng dn-uelg

xipuaddy




y abed

'oul ‘Z 8 D 404 1sedat0y sajes ay3 sjussaud uoijeLLIojul BUIMO)jO) BY |

}sedalo sajeg

Xipuaddy




G abey

'suoijesado Jo sueaA 2aiy) IxauU ay3 J9A0 Aupqeiyod u yimoub Apeails sy snuijuod o3 sydadxa Auedwod 9y 'sMoys a|qe) sSo7 pue J1joid Y3 sy

$S07 pue Jyold pajosioig

xipuaddy




g abeg

%601 %E601- %E6 0L %E60}- %Z)'ee- %21 EE- %z} g %) EE- %0%'99- %0t 99- %0%'99- %07 99- $9BAY0I] JON
(evv'1$) (ept'19) (evy'1$) (epy'L$) (ey9'e$) (ev9'es) (ev9'e$) {ep9'e$) (€vg'ss) (¢48'6$) (ep8's$) (ev8'ss) 14044 18N
0$ 0% 0% 0% 0$ 0% 0% 0% 0% 0% 0% 0% paLnou( saxey
0% 0% 0 0$ 0% 0% 0% 0% 0% 0% 0% 0$ asuadxg jseie)
(evt'1$) (evi'1$) (evt'1$) {epy'L$) (er9'es) {ep9'es) (ev9'es) (ev9'es) (€48'6$) (ev8's$) (¢v8'G8) (ev8's$) vaug3
(evy'1$) (epv'1$) (Ev1'18) (ev1'1$) (ev9'es) (er9'es) (ep9'es) (evg'es) (ev8'cs) (ev8'68) (e48'63) (ev8's$) S3XE[ PUBISBISIU| 820160 JOL]
YIS £va'pLs £v9'vig £Yo'rLe £ho'rLS £v9'vis BCRE ero'yLe £v'vLe £YoYLS e R4L] £Y9'71$ sasuadxg Bugesedg o]
00023 00028 000'2$ 000'2$ 00073 000'7$ 00028 0003 000'2$ 00028 000'2$ 00023 1abeusy soyQ
090°¢$ 090'e$ 090'¢$ 090'c$ 090'c$ 090'c$ 090'c$ 090°c$ 090'c$ 090°'€$ 090'c$ 090'c$ %G1 saxe) joiheq
0% 0% 0% 0 0% 0% 0% 0% 0% 0% 0$ 0% sieyedsiq
005$ 0064 005$ 005$ 005$ 005$ 005$ 006 005$ 005$ 005$ 005$ ETg)
005$ 005$ 005$ 005$ 005% 0053 005$ 005 005 005$ 005$ 005$ semuAN
005'1$ 006'1$ 005°1$ 005'1$ 005°1$ 005°4$ 006'1$ 005°1$ 005'}$ 00518 0051 $ 005'1$ ey
€654 £85$ £85$ €864 €853 £954 £85$ £85$ £86¢ £85% £85¢ £85¢ {loihed
0% 0% 0% 0% 0$ 0% 0% 0% 0% 0% 0$ 0$ uogepsidag
005$ 005$ 0064 005$ 005$ 005$ 005$ 005$ 005$ 005$ 005$ 005$ Buisgianpy)Bugeyiey
000'9% 000'9$ 000'9$ 000'9$ 000'9% 000'9$ 000'9% 000'9% 000'9$ 000'9$ 000'9$ 000'9% lioheq

sasuadxy
%00'00} %0000} %00°004 %00'001 %0000} %00'001 %0000 %00'001 %00'001 %00'00} %0000+ %00'004 % WBIEp $5019
007¢1$ 007¢L$ 00Z€1$ 00Z€4$ 000'11$ 000°14$ 000148 000118 008'8$ 008'8$ 008'8$ 008'3$ uiben sson
0% 0$ 0% 0% 0$ 0$ 0% 0$ 0% 0% 0% 0% $91BS 01500 |80}
0% 0$ 0% 0% 0% 0% 0% 0% 0% 0% 0% 0$ 38[BS J0 9S0D IO
0% 0% 0% 0$ 0$ 0% 0% 0$ 0$ 0% 0$ 0% 39[ES 401509 192410
007€1$ 007¢1$ 00Z'¢4$ 007'¢1$ 000'114 000'11$ 00018 000'4 1% 009'8$ 00883 008'9$ 008'8$ sejeg
=1 ge4 vep 28Q AON 20 deg By inp unp L:=" idy

3507 PUB YOI BULOS Old

$SO7 pue Joid :8|qe

xipuaddy




/ abey

~(000'G$)

(000'v$)

(000°'c$)

-(000'2$)

(000°1$)

0%

Xipuaddy



g abey

‘yojedsip paple Jajndwod

yum Buoje Juawdinbs e ayj jo aje3s as|dwod Buisn Ag sadinies qed ayes pue ‘Ajawny ‘s|qeljas apiaoad 03 S| *our ‘72 g D Jo uoissiu ay |

MO| 4 yse) pajosloid

Xipuaddy




5 abey

(s9¢'9$) (126'0$) (8/%'68) {ge0'y$) (166'28) 25018 669'v$ 6€£'8$ 286118 528118 699'¢7$ 216'628 20uEleg yse)
(evt'18) (evt'1$) (evv'1$) (evt'1$) (ev9'e$) (evg'es) (ev9'es) (er9'es) (ev8'ss) (ev8'G8) (ev8'e$) Z15'28 MO[4 YsejaN
£P9YLS ero'rLs EvopLs (A4 R28) £r9yis £ro'vLs eYovLS €r9'pL8 er9'yLS AL R AES ey9'y1Le 887'9% luedg yse) fejoiqng
0$ i 0% 0% 0% 0% 0$ 0% i 0% 0% 0% SpuepiAig
0% 08 0% 0% 0% 0$ 0% 0% 0% 0% 0% 0% Sjassy wiey-buo eseyosny
0% 0% 0% 08 0% 0% 0% 0% 0% 0% 0% 0 Sj8SSY JUBLIND JSYO 8SBYING
0% 0% 0% 0$ 0% 0% 03 0% 03 0% 0% 03 juawhedsy jediouli saniqery wiel-buo
0% 0% 08 0$ 0% 0% 0% 0% 0% 0% 0% 0$ luawledey |edouig segliger] ou0
0% 03 0% 0% 0% 0% 0% 0$ 0% 0% 0% 0% Bumo.sog uaing jojuawkedsy [edouug
0% 0% 0% 0$ 0% 0% 0% 0% 0% 0% 0$ 0% IN0 pied 1S/1SH 'LVA ‘Xe sajeg
juadg yses jeuoyippy
eroyLS erorLs Evo'rLS 4448 evo'rLsg ereyLe (340281 EP9vLS £V9'vis erg'yig A R AR 887'9$ suogesadg uojuadg |ejojgng
£v9'9$ £v9'8$ £v9'8$ £y9'8g £v9'gs £v9'88 £v9'8s er9'ss £79's$ £v9'8% £79'8$ 887% suawied jig
000'9$ 000'9$ 000'9% 000'9$ 000'9$ 000'9$ 000°9% 000'9$ 000'9% 000'9$ 000'9$ 000'9% Buipuads ysen
suogesadp wioy sainpuadxy
18 qa4 uep J8Q AON 100 deg By e unp Kew 1y seinipusdxg
00Z'¢4$ 007'c1$ 00Z'¢L$ 00Z'c1$ 000'11$ 000118 000118 000'41$ 009'8$ 008'8$ 008'8$ 00898 PanIBIay YseD (Boigng
0% 0$ 0% 0% 0% 0% 0% 08 08 0% 0% 0% PBAIB0SY JUBLISBAL MON
0% 0% 0% 0% 0% 0% 0% 0% 0% 0% 0% 0% sjessy wial-Buoyo sejeg
0% 0% 0% 0% 0% 0% 0% 0% 0% 0% 0% 0% 9SSy JUBLIND IBYKD O S[ES
0% 0% 0% 0% 0% 0% 0% 03 0$ 0% 0% 0% safiIqer uua)-buo maN
0% 0$ 0% 0% 0% 0% 0% 0% 0% 0% 0% 0% (sa4-1seuayul) sepiqer Jowg) maN
0% 0% 0$ 0% 0% 0% 0% 0% 0 0% 0% 0% Bumoviog juaung me
0% 0% 0% 0% 0% 0% 0% 0% 03 0% 0% 0% %000 pansosy |SH/ISH ' LVA ‘xe] sejeg
Pangoay ysed (euonippy
00Z'¢i$ 007'¢L$ 007'¢18 00Z'c4$ 000'418 000'41$ 000'11$ 000'}4$ 008'8$ 008'8$ 008'88 00883 SuOeIBdQ WOy YseD ejaigng
007'¢L$ 007'¢1L$ 00718 00Z¢1$ 000'L1$ 000'41$ 000118 000'11$ 008'8$ 008'88 008'8$ 008'8$ sejeg yse)
suogessdp woy ysen
paAleday yse)

=7 ge4 uep J8Q] AON 190 deg Bny Inp unp fey idy
MO|4 USED B Did

ol yse) :o|qe

xipuaddy




01 sbed

aduejeg yse)d .

mold usedieN

- (000'8$)

-(000'%$)

0$

000'8$

- 00021$

-00091$

000°'02Z$
000'v2$

- 000'82%

xipuaddy



